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Subject:

The host of “The Babecue” , Ramon, without realizing it, becomes the thread of this
documentary film, where the fiction scenes help us understand the parallelism
existent between the human being and the other animal species. Birth, learning from
the parents, playing, sadness, isolation, work, feeding, resting, reproduction, aging
and death are common aspects that are faced in “The Barbecue”.

The more the documentary goes ahead, the more we penetrate in a parallel world, in
the evolutionary cycle of the human being and the other animal species. Different
social points of view (religion, industry, education, medicine, art), make clear the
superiority of the human race and the unfair treatment the animal are suffering by the
man.

Starting from a superficial and distant point of view and arriving to the deepest point
of the conceptual essence, we can state that, with the help of encyclopedia and
“Search Engines” in Internet, a lamb or a calf, are defined “for alimentary human use”,
and how the concept of human being, its origin and evolution, are defined as
“superior being”.

The man, through its evolutive vital cicle, come to fight for his sustenance starting
from the cannibalism into his condition of omnivorous; his evolution gives him full
conscience and knowledge that it is not necessary to raise animals and kill them for
his food sustenance; he keeps doing it for a lack of ethics and for economical
interests, not for nutritional acknowledge. The image of a world unbalanced
economically, with ethical lacks/deficiencies, where the war and the hunger are all the
times/permanently present.

“The Barbecue” shows a social mosaic where the mundane behaviour / actitute gets
mixed uo with the deeper ethic principles, a very important part of the society is
misinformed and deceived and adopts a passive attitude, without being conscious of
the hidden genocide, in which the extermination, the suffering and the manipulation
and the death indeed exist in the other animal species.

The host, unconscious of his attitude, will show us the most common image of a
society more and more selfish within his welfare and in his arrogant attitude and free
of blame.



Synopsis:

The Barbecue shows the human attitude with reference to our own nourishment,
consume, habits and knowledge of the food chain, from the birth of the living being,
and which will be turn into a final consumer product, passing through his own
existence and announced death. Different socio-cultural positions: religion, politics,
industry and education, being interviewed different characters that, through their
social position, transmit their own anthropologic vision of the human
feeding/nourishing.

Motivation of the Director:

Commentaries such as: “in my place the fridge is always full’; “there is anything
missing”, “this year | have got a Ham for Christmas”, “who cares, after all, is it only an
animal...” are endless expressions and sentences repeated every day, week after
week, month after month, year after year, which describe the relationship of our
society with the consumption of food in general, and with the use of other animal
species in particular. This language has been assumed and maybe for many people
goes unnoticed, but not for me; in my opinion, everything is addressing toward a
unique goal/direction: the CONSUME with capital letters and, specifically, the

excessive consumption of meat and fish.

Year 2009, the humanity keeps being divided into two parts, the first one has
excess/surplus of food, and the second one suffers from lack of food, the consumer
model brings to the social inequality/disparity and to the destruction of the planet
Earth.

There is a enormous/atrocious exploitation of all the natural resources and of the
living beings. Men keep killing the inferior beings in order to nourishing, decide on
their lives without caring for their existence, behaving without conscience, without
ethics nor moral principles; the international companies of the food/nourishment keep
manipulations the society with false and deceitful values, they are only interested in
one issue: paying the minimum for the row material in order to sell their products,
earning the maximum.

The scientific and the cultural world/groups keep defending, since a long time, an
Biocentric alternative, toward a relationship with the Nature and the other animal
species where the man is not the king or master, owner of everything.



It is completely possible the sustainable diet/feeding, without being necessary to Kill.
The society is not listening, its omnivorous condition is omnipresent within its
structure and clearly divides in two parts the concept of life, the life of men and the
life of the other species.

On this concept we have taken roots and based on our social structure, organizing
ourselves and progressing as species. It is already time to make a change.

These concerns/worries developed/emerged in myself some years ago and every
time the problem of the feeding in its use and abuse bother me more and more, since
| am part of this social system and | experience this feeling every day.

| had the idea of realizing a documentary film on the feeding, using the fiction in order
to bring us closer to a daily hidden reality, which | reveal in “The Barbecue” . The
challenge is difficult; it is about dealing with such a delicate issue and going into it in
depth in without getting depressed nor indifferent, trying to find a balance between
the fiction and the reality through the ironic humor that | try to transmit to the
spectator/audience of “The Barbecue” .

Juan, in the last scene, when the companions at the table have already satisfied their
own appetite, starts to lucubrate with loud voice in front of his friends: “...imagine we
are invaded by extraterrestrial beings, little green men more advanced than us, which
decide to treat us as a inferior species; imagine that they decide to use us in their
own interest/convenience, raising and manipulating us, in order to kill and eat us
later!...” (Availability to have a viewing of this scene in the teaser).

In the end of “The Barbecue” everyone from the audience will ask himself: “Why |
eat what | eat?”

Photography Treatment

The language is close to professional photo report. Looks for a very expressive grey’s
scale were black of the shadows have an important expressive space. Avoids the fear
to flat expositions. Succeeds in transmit an idea with lights contrast what helps the
audience to understand the tone. The shooting has a diaphragm neutral and clean to
obtain the desired results with “color correction” with the best quality and precision.



Thematic Development

Fiction:

The Barbecue is divided into four parts connected, (8 actors). Inserting fiction and
documentary, we’ll arrive till the last fiction scene, were fears and contradictions of
the characters arise, and we’ll get to the final conclusion that will be surprising for the
audience.

Reality:

Exclusive documental interviews, with the participation of outstanding media
characters, directed to: meat industry, church, education, psychology, dietetics, and
animals help associations.

Real filming settings: public schools, slaughterhouses, hospitals, prisons, children’s
games spaces, livestock farms, old people’s homes, transport companies, non
governmental associations.

Artistic Design and Technical Team:

The team of the the BBQ brings to the project a component of high social
commitment, young team trained in filmmaking at the top schools and universities of
our country along with a cast of seasoned professionals experienced in the
audiovisual industry give to The Barbecue a very dynamic property special mention
of the Director of Photography who analysed more than 3,000 filters to match the
photographic memory of The Barbecue . The production moves outstanding people
from the United Kingdom and Spain to participates and be interviewed.
There are also recognized artists and professionals involved with the BBQ.

Actors - Music

The BBQ counts with the special collaboration of the actress Marta Pérez (Jet Lag,
The Commissioner, Central Hospital) and Jordi Arus (founder member of La Fura
dels Baus), and an experienced cast in film and theater.

Music by Xavier Capellas orchestrator and composer of (The Sea Inside and The
Others by Alejandro Amenabar, and The Cobi Troupe of Javier Mariscal) and others.



Audience - Advertising and media coverage

Audience : The BBQ is directed to TV and cinema halls, due to its dynamic storyline,
comic and profound don’t became out of date as other media contents and reach all
audience targets.

Advertising : The advertising opportunities are wide given it is a vital importance
item as is the food in the world. Major food alternative firms national / international are
collaborating with The Barbecue .

Distribution / Promotion : The BBQ will be broadcasted on TV and distributed in
major national cinema halls. The main NGO's (animals help) national / international
supports the distribution of the barbecue in their channels of promotion and
consumption, among others ,in the United Kingdom, country where the animal
movement has more than 6 million people involved.

Other potential markets than supports The Barbecue : Germany, Benelux,
Scandinavia and USA.



Technical Data

Format: HD - Length: 55 min version - version 90 min - Language: Spanish Subtitles:
English - Music: original soundtrack.

Availability of viewing teaser

Title: The Barbecue

Year of production: 2009 — 2010

Length: 55 min Release TV / Film 90 min

Format: HD

Languages: Spanish

Subtitles: English

Terms of sale: Consult

Produced: 4 Barres Audiovisuals Productions Associate Producer
Screenplay and Director: Enric Urrutia

Production Executive: Enric Urrutia

Production: Enric Urrutia

Production Assistant: Irene Alfambra

Director of Photography: Olmo Sobrino

Camera: Olmo Sobrino

Assistant Camera: Aitor Castellar - Joan Bordera

Sound: Gerard Masal - Xavier Saucedo - Josep Maria Gifreu

Art Direction: Montse Mulé & Vinyet Escobar

Editor: Josep Maria Gifreu

HD Technicians: Adrian Silisque - Joan Bordera

Graphic Design: Debora Marti

Costumes: Montse Mulé

Photo: Judit Contreras & Irene Alfambra

Hairdresser: Linn Dembacke

Makeup: Inés Salas

Casting: Ignacio F. Rodo

Cast: Josep Antoni Lech, Teresa Roig, Pep Payo, Maria Vazquez Verdon,
Marc Pujol, Mariona Gines, Oriol Urrutia and the special collaboration of
Marta Pérez and Jordi Arus

Music: Xavier Capellas

Genre: Social Documentary



Curriculum Director Enric Urrutia

Enric Urrutia was born in Barcelona in 1962, founding in 1986 to 2008 the record
company and audiovisual producer Transdisc Music, s.l, and directing 4 Barres
Audiovisuals Productions (2009). Member of the Catalan Academy of Cinema -
Member of SGAE - Member of EGEDA.

Enric Urrutia: Distributor and Record producer (outstanding discography*)

* Embryo Opal Progressive Rock - Ethnic Music Embryo Africa.1990

* Ska, Ska, Skandal No. 1 / Ska, Ska, Skandal No. 2. 1990

* Sonora Musical Magazine - Materiali Sonori 1990

* Memory "Gonyalons Angels." 1992

* Desert Spirit - Oficielle Musique du Marathon des Sables. 2001

* Official Distributor of the BSO Tsunami Catalogue, Pantalla Musica (The
Rosemary’s Baby, Spartacus, Cleopatra, Fortunata and Jacinta, Madame
Bovary, Star Trek, The 7 Magnificent, Giant, more than 200 titles).1999-
2004.

Export phonographic content in 25 countries from 1986 to 2008.

Gran Via Distribucion Musical (group Prisa Spain).

Main Accounts : Fnac (es) - Virgin Megastore (es) - Media Markt (de) —
El Corte Inglés (es) - Disclub (es) - Rolled Gold International (uk) —
Weton Wesgram (nl) - Reyes Records (usa ) - Ahora Corporation (japan)
Lasgo Chrysalis (uk) — Giucar Services (it) - Butterfly Music (it) —

Galileo Music (de).

Enric Urrutia: Director / Screenwriter

Any Day - Short 35 mm. 17 min. 2006
The Barbecue - Documentary film - in production 2009-2010
H for Hunger - Documentary film - pre-production 2010

Enric Urrutia: Producer - Co-producer

Kuba a Road Movie (pilot program in the series "Adventure Documentary"
-2005

The Flowers of Death — 2005

The Golden Road to Mandalay — 2005

Main Accounts: Polivideo (Italia) — RAI 1 (Italia) — TV Publica de Canarias — Rumbo
Sur.
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